
Advertisement 
Opportunity!
The Colorado Banker is the premier 
professional trade journal for bankers and 
other related professionals in Colorado. As 
the official trade journal of the Colorado  
Bankers Association, The Colorado Banker 
reflects the industry’s highest standards 
and reinforces the organization’s sterling 
professional image.

OVER A CENTURY: BUILDING BETTER BANKS - HELPING COLOR ADANS REALIZE DREAMS



Cutting-edge editorial content 

The Colorado Banker offers clear, comprehensive, 
sophisticated and up-to-date information that readers can 
apply immediately within their own organizations.

Contributed to by the association’s Board of Directors, as well 
as the financial service’s most authoritative practitioners and 
consultants, The Colorado Banker offers a wealth of insight. 
Subjects include: 

•	 Growth Management
•	 Marketing and Branding
•	 Compliance and Regulatory Issues
•	 Adding Value and Relevancy to Client Services
•	 Organizational Performance and Operations Planning
•	 Finance Management
•	 Tax Considerations
•	 Legislative and Legal Updates
•	 Technology
•	 Communication concerns
•	 Leadership
•	 Risk concerns & assessments
•	 Cash-flow & investment-portfolio management
•	 Colorado Bankers Association events & training 

opportunities

Readers want competitive advantage 

Published bimonthly with a circulation of more than 2,150 
each issue, The Colorado Banker serves the membership 
and prospective members of the Colorado Bankers 
Association. The Colorado readers are among the most 
successful banking professionals within the state of 
Colorado. They strive to continuously learn about new 
laws and regulations, methodologies, software, training 
opportunities, academic research, office technology and 
other resources. Our readers look to The Colorado Banker 
as a tool that can improve their performance—as well as 
increase membership for the association—by helping them 
provide relevant and professional leadership and compete 
in the marketplace.

The Colorado Banker readers represent businesses of all 
sizes in the banking industry, and our research shows that 
the magazine is read cover-to-cover and stored in members’ 
libraries for future reference. This is your opportunity to 
reach the niche market the banking industry provides.

Design Information

All ads must be submitted in press-ready .pdf format. Ads may 
also be submitted as original Illustrator format. If the original 
ad is submitted, please include all linked files and convert all 
type to outlines.

Ad Design Available $250.

AD Specifications (Width X Height)

*Inside Front/Back Cover:	 8.5” X 11”
*Full Page Ads: 	 8.5” X 11” 
1/2 Page Ads:	 7.5” X 4.75”
1/4 page Ads: 	 3.625” X 4.75”

*Outside Back Cover:	 8.5” X 8.5” 
* for bleed add .125” on all sides

2011-11 Publication & Advertising Schedule
Issue Ad Artwork Due Mail Date

July/Aug 2011 May 26, 2011 June 28, 2011

Sept/Oct 2011 July 28, 2011 August 26, 2011

Nov/Dec 4 2011 September 28, 2011 October 28, 2011

Jan/Feb 2012 November 25, 2011 December 23, 2011

Mar/Apr 2012 January 27, 2012 February 28, 2012

May/Jun 2012 April 2, 2012 April 30, 2012

2011-12 Advertising Rates (6 Issues)

Size Price Per Term

Full Page $3,501.00

1/2 Page $2,625.00

1/4 Page $1,969.00

Inside Front/Back Covers $3,751.00

Outside Back Cover $3,951.00

n 	 All color is process color  |  Ad rates are net
	 Centerfold Available (call for ad rates)



Company Information
Name of Advertiser

Address City State Zip

Contact Name Phone Fax

E-mail

ADVERTISING REQUIREMENTS
AD SIZE COST PER TERM # OF INSERTIONS TOTAL COST

FULL PAGE

1/2 PAGE

1/4 PAGE

Inside Front Cover

Inside Back Cover

Back Cover

q 	We will provide ad. 

q 	We will pay you to design our ad. 

q �	Payment is enclosed. (Please make checks payable to  
Media Communications Group, Inc. 

q �	Please Invoice me. I will authorize payment in full prior to 
publication.

q 	Please bill my credit card.

Credit Card Number_________________________________________

Expiration Date:____________________________________________

CVC CODE: ( Three Digit code on Back of Card)___________________

Cardholder’s Signature_ _____________________________________

Cardholder’s Name (Print):_ __________________________________

Billing Address:_ ___________________________________________  

PLEASE MAIL, FAX OR E-MAIL TO

TERMS AND CONDITIONS
•	 Account balance is due in full prior to publication. A monthly finance charge of 1.5%, which is 18% per annum, will be charged on the unpaid bal-

ance of past due accounts. Customer agrees to pay reasonable attorney’s fees and other costs of collection after default and referral to an attorney. 

• 	 All materials will be reviewed for acceptability, and the publisher reserves the right to refuse any advertisement. 

• 	 Position of advertisements is at the discretion of the publisher, unless the advertiser has specifically contracted for a premium position. 

• �	 Advertisers assume liability for all content (including text representation and illustration) of the advertisement printed and agree to indemnify, pro-
tect, and hold harmless the CBA and the publisher from any claim or action based on the content of an advertisement published. 

• �	 Order is non-cancelable. In the event that an advertisement is not printed for any reason, a refund will be given. If there is a problem with an ad, 
such as late distribution, or quality that is the publisher’s fault, a make-good will be given. 

• �	 Publisher reserves the right, at its discretion, to either refund or make good any paid ad that does not run due to publisher error. 

• 	 Ads that are not paid for prior to publishing are not guaranteed to run. 

Signature and date
Signature Date

Media Communications Group, Inc. 
3149 So. State Street 
Salt Lake City, UT 84115

FAX 
801.742.5803

E-MAIL
dani@thenewslinkgroup.com



OVER A CENTURY: BUILDING BETTER BANKS - H
ELPING COLORADANS REALIZE DREAMS

O F F I C I A L  J O U R N A L  O F  T H E  C O L O R A D O  B A N K E R S  A S S O C I A T I O N

July/August 2010

Will Your 

Overdraft Program

Pass the Next Compliance Exam?Will Your 

Overdraft Program

Pass the Next Compliance Exam?Will Your 

Overdraft Program

Pass the Next Compliance Exam?

Credit CARD 
Act Changes
For Financial Institutions That 

Do Not Issue Credit Cards

OVER A CENTURY: BUILDING BETTER BANKS - HELPING COLORADANS REALIZE DREAMS

O F F I C I A L  J O U R N A L  O F  T H E  C O L O R A D O  B A N K E R S  A S S O C I A T I O N

May/June 2010

Credit CARD 
Act Changes
For Financial Institutions That 

Do Not Issue Credit Cards

OVER A CENTURY: BUILDING BETTER BANKS - HELPING COLORADANS REALIZE DREAMS

O F F I C I A L  J O U R N A L  O F  T H E  C O L O R A D O  B A N K E R S  A S S O C I A T I O N

September/October 2010

Is Your Data ReadyFor Financial 
Regulatory Reform?

Is Your Data ReadyFor Financial 
Regulatory Reform?

Questions? 
Contact Dani Gorden at:

 (855) 747-4003 or
dani@thenewslinkgroup.com 3149 So. State Street, Salt Lake City, UT 84115


